Econ 301

Sherry Qiao

Summer 2004

COURSE ADMINISTRATION

I. General Course Information

                          Credits: 3

                          Prereqs: Microeconomics principles (101), Calculus

                          Location:  2020 Agronomy, MTWRF 9:50-10:50       
II. Instructor:                                                                         TA:

                          Xue (sherry) Qiao                                                  Yoon, Sung Joo

                          83 Heady Hall                                                        Help room Curtiss

                          294-6846                                                                294-6638

                          E-mail: sherryqi@iastate.edu                                 sjyoon@iastate.edu

                          Office hours: MW 11-12                                        MW 1:30-3

III.
      Required Text:               Jeffrey M. Perloff, Microeconomics, 3rd ed., (Addison                               

                                                   Wesley Longman), 2004

III. Grading

                          1st  midterm                                                                25

                          2nd midterm                                                                25

                          Final Exam                                                                 35

                          Homework/in-class exercise                                      10

                          Bonus point                                                                 5

                          Class attendance                                                          0

At the end of the semester, letter grades will be assigned on the basis of each student’s weighted average scores as a percent of the top student’s weighted score (A=90% of top, A-=87% of top, B+=83% of top, B=80% of top, etc.)

Notes:

1) Although class attendance do not count in your final score, coming to class 

will help you raise your grade because of two reasons: first, you will understand the content better; second, in-class exercise will help you prepare for the exams.

2) In-class exercises may or may not be announced. They will be open book. They may be completed within a group (of other students). Each student will be allowed to drop his/her two lowest in-class scores at the end of the semester. No make-up in-class exercises will be given.

3)              If you cannot take an exam (for an acceptable reason) during its regularly 

                 scheduled time, make advance arrangements with your instructor for taking        

                 a makeup exam. Once an exam has been given, no arrangements will be 

                 made for a makeup.

3) Bonus points are given to students who either answer questions correctly or providing additional real-world examples of course topic applicability.

4)              Homework will be handed out at the beginning of every week and should 

                 be turned in at the first day of next week. No homework will be given out             

                 when there is an exam.

IV. Topics/Schedule

      Tentative exam dates are as follows:

1st mid term, F, June.  4

2nd mid term, F, June.  25

Final exam, F, May. 9  

 The objective of this course is to familiarize students with the economic     

 approach to the study of human behavior. Topics covered in this course  

 include consumer preferences and behavior, theories of firm and market 

 structure, efficient resource allocation.
Topics

                       Chapter 1.  Mathematic review and Introduction

                       Part A.  Market structure

                       Chapter 2.  Supply and Demand

                       Chapter 3.  Applying the supply-and-demand model

                       Part B.  Theory of consumer

                       Chapter 4.  Consumer Choice

                       Chapter 5. Applying consumer theory

                       Part C.   Theory of firms

                       Chapter 6.  Firms and Production

                       Chapter 7.  Costs

                       Part D.  Market equilibrium and Economics welfare

                       Chapter 8.  Competitive firms and markets

                       Chapter 9.  Applying the competitive model

                       Part E.   Market power and Market structure

                       Chapter 11. Monopoly

                       Chapter 12. Pricing

